
A
 portion of your entry fee w

ill benefit the TD
C

 Scholarship Fund.

The Type D
irectors C

lub is an 
international organization founded 
in 1946 w

hose m
em

bers include 
design professionals, typographic 
designers, and typophiles.

This year w
ill be TD

C
’s fifty-fifth 

open C
all for Entries in its 

international com
petition w

hich 
recognizes excellence in the use of 
typography, calligraphy, handlettering 
and other letterform

s.

A
ll entries w

ill be judged by a panel 
of distinguished designers in 
January 2009. 

W
inning w

orks w
ill be exhibited in 

seven traveling show
s and published 

in Typography 30, the hardbound, 
all-color com

petition annual 
designed by W

erner D
esign W

erks, 
The annual is published by C

ollins 
D

esign, an im
print of H

arperC
ollins 

Publishing, and sold w
orldw

ide.

Each Entry Form
 m

ust indicate:

 P
rint, D

ig
ital M

ed
ia, 

 
Stud

ent W
o

rk

 Sing
le o

r Series entry (ind
icate 

 
num

b
er o

f item
s, no

t b
o

ard
s, 

 
fo

r series entries)

 C
ateg

o
ry num

b
er (for Print only)

 
Title o

r id
entificatio

n o
f entry

 C
o

m
p

lete info
rm

atio
n ab

o
ut 

 
the sub

m
itter (to

 b
e rep

eated
 

 
o

n the P
aym

ent Fo
rm

)

O
fficial Entry and Paym

ent Form
s 

are printed on this C
all, or register 

online at w
w

w
.tdc.org. If additional 

form
s are needed, please m

ake 
sam

e-size copies. D
o not enlarge or 

reduce the form
, and do not design 

your ow
n entry form

. O
nly inform

ation 
on the form

 is required at the tim
e 

of subm
ission. A

n entry form
 m

ust 
be attached to the back of each 
entry, taped lightly only at the top
of the form

. D
o not use gum

m
ing 

devices or double-face tape. C
ut

out Entry Form
s (or copies thereof) 

along the dotted boxes.

N
o identification of designer/

subm
itter (e.g. business cards) m

ay 
be attached to front or back of print 
entries, other than official Entry Form

s.

O
N

LIN
E

 E
N

TR
IE

S: Register your 
entries online at w

w
w

.td
c.o

rg
Send your entry inform

ation and 
fees by secure card paym

ent.

A
ll entries, together w

ith fees, and 
one Paym

ent Form
, m

ust be 
delivered to TD

C
 by 

Frid
ay, D

ecem
b

er 19, 2008

TH
IS IS A

 N
E

W
 A

D
D

R
E

SS!
TD

C
55/Type D

irectors C
lub

347 W
est 36 Street

Room
 603

N
ew

 York, N
Y 10018

U
SA

If m
ore than one package is shipped, 

this m
ust be indicated outside each 

package, e.g. “1 of 2”. Packages 
m

ust be delivered prepaid. 

N
on-U

.S. contestants should m
ark 

each package “Printed M
atter for 

contest entry. N
o com

m
ercial value”. 

N
o provision w

ill be m
ade by TD

C
 

for U
.S. C

ustom
s or airport pickup. 

A
ny custom

s fees w
ill be charged 

back to the entrant.

N
O

 E
N

TR
IE

S W
ILL B

E
 R

E
TU

R
N

E
D

Fo
r further info

rm
atio

n, 
p

lease co
ntact the TD

C
 o

ffices:
p

ho
ne: 212-633-8943

fax: 212-633-8944
e-m

ail: director@
tdc.org

w
eb

 site: w
w

w
.tdc.org

LA
TE

 E
N

TR
IE

S: sent and received 
after D

ecem
ber 19, 2008 w

ill be 
required to pay the late entries rate 
outlined in Entry Fees. 

O
nly w

inners w
ill be notified the 

w
eek of January 26, 2009.

Entries selected by the jury w
ill 

receive C
ertificates of Typographic 

Excellence. They w
ill be exhibited in 

the 55th TD
C

 Exhibition, and 
appear in Typography 30. The 
opening of TD

C
55 w

ill be held in 
N

ew
 York C

ity and w
ill be on display 

during the sum
m

er of 2009. 

W
IN

N
E

R
S: w

ill be asked to supply 
transparencies (4 x 5 in. or 10 x 12 cm

) 
slides or digital files of the w

inning 
entries for use in Typography 30. 

W
inners w

ill also be asked to supply 
six additional copies of w

inning 
entries for use in exhibitions outside 
N

ew
 York. These show

s travel 
throughout N

orth A
m

erica, Europe 
and

 Eastern A
sia. C

red
its of 

individuals and firm
s that have 

contributed to each entry w
ill be 

included in the exhibitions and in 
Typography 30.

W
inners w

ill be charged a $100 ($65 
for TD

C
 m

em
bers) Publication/

H
anging fee for each single entry 

and $150 ($120 for TD
C

 m
em

bers) 
for each series entry in order to be 
included in the annual book and 
exhibitions. Publication/H

anging 
fees are reduced for TD

C
 m

em
bers. 

Publication/H
anging fees help 

defray publication and exhibition 
expenses for this organization.

E
A

R
LY

 B
IR

D
 E

N
TR

IE
S: (Professional 

and Student) on or before Friday, 
D

ecem
ber 19, 2008

Sing
le entry

M
em

bers $45  
N

on m
em

bers $60
Series entry
M

em
bers $75  

N
on m

em
bers $100

LA
TE

 E
N

TR
IE

S: received after 
D

ecem
ber 19, 2008

Sing
le entry

M
em

bers $60  
N

on m
em

bers $75
Series entry 
M

em
bers $90  

N
on m

em
bers $115

STU
D

E
N

TS:

Sing
le entry

M
em

bers $55 
N

on m
em

bers $70
Series entry
M

em
bers $85    N

on m
em

bers $110

A
 com

pletely filled out Paym
ent 

Form
 m

ust be sent w
ith each sub-

m
ission of entries (and not attached 

to each entry). 

Paym
ent – payable to TD

C
55/Type 

D
irectors C

lub – m
ust be subm

itted 
w

ith entries in cash, check, U
S dollar 

travelers checks, or charged to 
A

m
erican Express, Visa or M

asterC
ard. 

C
hecks or m

oney orders from
 all 

countries outside the U
.S. m

ust be 
draw

n on a U
.S. bank, payable in 

U
.S. dollars. Paym

ent in foreign 
currency, check, Eurocheck, or 
postal m

oney order – even if draw
n 

in U
.S. dollars – on banks outside of 

the U
.S.A

. is unacceptable.

Sing
le E

ntry

Series/C
am

p
aig

n E
ntry. Tw

o but 
not m

ore than six typographically 
and conceptually related pieces in 
one category for the sam

e event, 
product or subject m

atter, such as 
posters, ads, booklets, television 
com

m
ercials, packaging, etc. If 

m
ore than six item

s are subm
itted 

the Show
 C

om
m

ittee w
ill select six 

representative pieces for judging. 
U

nrelated item
s, e.g. different books 

by the sam
e publisher or different 

productions by the sam
e theater, 

m
ust be subm

itted as single entries. 

Entries m
ay be subm

itted in
three areas: 

 
P

rint
 

D
ig

ital M
ed

ia
 

Stud
ent W

o
rk

Series m
ust not be m

ixes of Print 
and D

igital M
edia. Print entries and 

printed Student W
ork m

ust not be 
in digital form

. Indicate area and 
category num

ber on Entry Form
.

Typ
eface D

esig
n is not part of 

TD
C

55 and is a separate
com

petition w
hich is judged by a 

different jury. TH
E D

EA
D

LIN
E IS 

FRID
AY, D

EC
EM

B
ER 19, 2008 . For 

m
ore inform

ation and a C
all for 

Entries call the TD
C

 office 
(212-633-8943) or visit our w

eb site: 
w

w
w

.td
c.org

.

Proofs, photostats, com
puter

prints, slides or transparencies are 
unacceptable (see G

eneral Entry 
Rules), except w

here noted. Entries 
like signage, displays, exhibits, etc. 
need not have been produced by 
printing and can be subm

itted as 
photographic prints.

P
rint C

ateg
o

ries are for 
identification purposes only. Judging 
w

ill not be by separate categories. 
Therefore, do not subm

it the sam
e 

item
(s) in several categories or both 

as singles and series. D
uplication w

ill 
be elim

inated by the Show
 

C
om

m
ittee.

1 
A

d
vertisem

ents and
 

 
ad

vertising
 inserts

2 
A

nnual R
ep

o
rts and

 o
ther 

 
financial rep

o
rts

3 
B

o
o

ks

4 
B

o
o

k Jackets/C
o

vers

5 
B

ro
chures and

 D
irect M

ail

6 
C

alend
ars

7 
C

atalo
g

s 

These categories are for type and 
graphics that are m

ade for screens 
of any size.

1 
Typ

e and
 g

rap
hics fo

r  
 

 
co

m
m

ercials o
r m

usic vid
eo

s

2 
Film

 titles and
 o

p
ening

s fo
r

 
TV

 o
r o

nline sho
w

s

3 
W

eb
 sites

4 
O

ther d
ig

ital g
rap

hics and
  

 
m

ultim
ed

ia

Entries m
ust be subm

itted on D
VD

 
(N

TSC
), C

D
-RO

M
, com

puter discs 
playable on a M

acintosh O
S X

, or as 
com

puter printouts.

W
inners w

ill be asked to subm
it 

individual fram
es or screens for the 

exhibitions and the annual book. 
Each entry is to be subm

itted on a 
separate disc, except for series 
entries. Please m

ake sure that 
subm

itted w
eb sites can run locally 

(there w
ill be no internet access 

during the judging).

U
npublished w

ork produced by 
students in design classes m

ay be 
subm

itted in proof form
, e.g., 

com
puter printouts. 

Student w
ork is acceptable as 

single or series entries (m
axim

um
 

of six item
s). A

 one-sentence 
description of the assignm

ent and 
the nam

e of the school and the 
instructor m

ust be included on the 
front bottom

 of the entry, not the 
entry form

. A
ny m

ounted w
ork 

m
ust not exceed 14 x 22 inches 

(36 x 56 cm
). 

O
ut of the w

inning student entries, 
three w

ill be selected for m
onetary 

aw
ards. Their student designers 

w
ill receive m

onetary aw
ards in

the am
ount of $500, $300 and 

$200. Their w
ork w

ill be noted in 
the annual as prize w

inners.

8 
C

o
rp

o
rate Id

entity. A
lw

ays a 
 

series entry. M
ust be m

ounted (see 
 

m
ounting instructions). N

ot to exceed 
 

six selected, representative item
s, 

 
e.g. logos/tradem

arks, stationery, 
 

envelopes, folders, identity m
anuals, 

 
photographs of signage, but not 

 
posters or packaging. 

9 
E

d
ito

rial (m
agazine, new

spaper, 
 

new
sletter). The entire publication  

 
or an article covering several  

 
pages is considered a single 

 
entry. Spreads or entire articles 

 
subm

itted as single entries m
ust 

 
be rem

oved from
 the publication.

10 E
xhib

its/D
isp

lays/P
o

int-o
f-

 
P

urchase/Sig
nag

e/A
rchitectural 

 
and D

im
ensional D

esign. Signage 
 

system
s, exhibition booths, etc.  

 
are alw

ays series entries.

11 Lo
g

o
s/Trad

em
arks/Sym

b
o

ls. 
 

Include firm
 or institution nam

e 
 

and, if necessary, a one-sentence 
 

description on the front bottom
 

 
of the entry (not on the Entry Form

). 
 

M
ax size: 11 x 17 in. (28 x 43 cm

).  
 

Photostats, com
puter prints or  

 
printed versions are acceptable. 

12 M
iscellaneo

us includ
ing

 
 

anno
uncem

ents, invitatio
ns, 

 
card

s, m
enus, etc. Invitations 

 
m

ay include response card and 
 

envelope. A
dditional pieces 

 
constitute a series entry.

13 M
ixed

 Series A
 printed series 

 
entry (no m

ix w
ith digital item

s) 
 

of tw
o but not m

ore than six
 

typographically and conceptually 
 

related item
s pertaining to 

 
different print categories.

14 P
ackag

ing
 (tw

o or m
ore item

s 
 

in one photograph is considered
 

a series entry).

15 P
o

sters including large  
 

 
announcem

ents and calls
 

for entries.

16 T-Shirts/A
p

p
arel

E
lig

ib
ility. Entries m

ust have been 
produced or published during 2008. 
Subm

issions can be by anyone 
associated w

ith the entry. W
ork 

designed for the TD
C

 and by the 
C

hairm
an and judges is ineligible. 

Slid
es/transp

arencies are 
unacceptable in any area or category.

P
ho

to
g

rap
hs. If the actual piece is 

unavailable/unm
anageable (e.g. 

signage, displays, PO
P, large 

packaging, billboards) photographic 
prints 8x10 inches (20 x 25 cm

) are 
acceptable. Photographs w

ith m
ore 

than one item
 are series entries.

M
o

unting
 o

f entries. Entries in the 
C

orporate ID
 category m

ust be 
m

ounted on black illustration board 
(not Fom

eC
ore), not to exceed 14 x 

22 inches (36 x 56 cm
). Item

s m
ay 

overlap. The m
axim

um
 of six selected, 

representative item
s for series pertains 

to the num
ber of m

ounted item
s not 

boards. M
ounting in all other categories 

is optional. The m
axim

um
 size of boards 

pertains to all areas and categories.

E
xp

erim
ental/unp

ub
lished

 w
o

rk is 
ineligible in all areas and categories, 
except for Student W

ork.

5
5

Is inatius aucenim
m

o et; nos iam
 inerri ilius, num

us pratienir porur 
poenit; halarissus, quam

 sim
ihin tratum

 nica iae ad pro essereste 
quam

 hales m
ovem

 nos esil ut L. A
m

 Patid consus cuperum
 ocrisse rei 

publicto et; C
atim

iu retoris cut vidit pl. Ti. Evit, unim
ove renarici pro 

issim
popti publicatra? U

m
 intrae, que m

e m
e iu sis om

nem
nos, ilici 

convem
 audesiliusse ciorum

 iuscio ium
ursultid deti, nost optem

 intrae 
fuidem

 dit gratus bonsult uissultus caudem
us intratus cus hae tum

 
om

nintra m
o cupicae nos om

a, que nost? queri patis.

Pala pescretilic issent nonsum
e ntiem

, cae conscer fesim
ora Si iste 

aperei publi, tem
 id m

o halatie nirte, quem
 etil vit? ilnem

 hae intrus 
enduc oca rebefere teredo, C

. O
bunt? Ectore, m

us actam
 ad ficit, 

quod coentes im
anducto m

entere noste terorim
us poterid entiam

e 
dicae, im

andiatioj ow
eroioeur. 

M
a

tte
o

 B
o

lo
g

n
a

LA
U

R
IE

 D
E

M
A

R
TIN

O
, 

Laurie D
eM

artino D
esign C

o.

R
O

B
E

R
TO

 D
E

 V
IC

Q
 D

E
 C

U
M

P
TIC

H
, 

D
E VIC

Q
 D

esign

C
H

R
IS D

IX
O

N
,

N
ew

 York M
agazine

TIN
A

 R
O

TH
 E

ISE
N

B
E

R
G

,

PRO
JEC

T2

JE
F

F
R

E
Y

 F
ISH

E
R

M
A

TTH
E

W
 R

IC
H

M
O

N
D

,

C
hopping B

lock

A
LE

X
 TR

O
C

H
U

T

I w
as born in M

ilan, Italy, a city fam
ous (so they tell m

e) for the high quality 
of its design. A

ll the old m
asters of graphic design had com

e from
 the 

university’s D
epartm

ent of A
rchitecture w

here, in perfectly ironic Italian 
form

, there w
eren’t actually any graphic design classes taught. They had 

studied Palladio, Le C
orbusier or M

ies Van der Rohe but because of Italy’s 
crap econom

y and the lack of architectural construction jobs, they ended up 
designing 

catalogs, 
posters, 

packaging, 
etc. 

Their 
dogm

a 
w

as 
the 

M
odernist one. The colors of choice w

ere the “pure” colors: black, w
hite 

and gray w
ith red providing the “funky” alternative option. The type choice 

w
as of course H

elvetica or B
odoni. 

A
s a young student of architecture interested in graphic design that w

as 
supposed to be m

y path, too. Then, by som
e fortuitous coincidence, I did 

som
ething that drastically and unexpectedly shook m

y w
orld: I bought the 

Type D
irectors C

lub A
nnual num

ber 9 (TD
C

 34). Im
agine m

y surprise w
hen I 

suddenly realized that there w
ere m

ore than 3 typefaces in the w
orld and, 

m
y G

od, all the incredible w
ork of Louise Fili, C

arin G
oldberg, Paula Scher, 

Robert Valentine, Joe D
uffy, C

harles Spencer A
nderson, Steven Tolleson, 

Jennifer M
orla and, of course, Sharon W

erner. It w
as, to say the least, a very 

im
portant m

om
ent in m

y career. In fact, that w
as w

hen m
y career actually 

began. The Type D
irector’s C

lub A
nnual becam

e the educational resource 
that I didn’t have, and I copied each and every page of it w

ith m
y 

super-expensive M
acintosh fx (w

ith an incredible 4m
b of ram

). 

Thanks to this book, I now
 live and have a thriving business in N

ew
 York C

ity. 
A

s a result, I have lunch w
ith, and com

pete for jobs against, the very artists 
w

hose w
ork I first cam

e to know
 and adm

ire through the A
nnual. A

s a C
hair 

for the club com
petition, I’m

 now
 also the client of Sharon W

erner w
ho is 

designing the A
nnual! A

m
azing! A

s you can im
agine, I’m

 incredibly pleased 
to 

have 
this 

opportunity 
to 

share 
m

y 
thoughts 

about 
the 

value 
and 

im
portance of the w

ork done by the Type D
irectors C

lub and the m
ission 

and vision of all the people w
ho w

ork so hard to bring the book to us. 

M
y greatest hope now

 is that the w
ork chosen by this incredible group of 

judges w
ill serve to inspire and educate other designers as it did for m

e.

I w
as born in M

ilan, Italy, a city fam
ous (so they tell m

e) for the high quality 
of its design. The old m

asters of graphic design cam
e from

 the university’s 
D

epartm
ent of A

rchitecture w
here, in perfectly ironic Italian form

, there 
w

eren’t 
any 

graphic 
design 

classes 
taught. 

They 
studied 

Palladio, 
Le 

C
orbusier and  M

ies Van der Rohe but because of Italy’s crap econom
y and 

the 
lack 

of 
architectural 

construction 
jobs, 

they 
ended 

up 
designing 

catalogs, posters, packaging, etc. Their dogm
a w

as the M
odernist one w

ith 
pure colors: black, w

hite, gray and red (the “funky” alternative) and of 
course H

elvetica or B
odoni as the type of choice.

A
s a young

 architecture stud
ent interested

 in g
rap

hic d
esig

n that w
as 

sup
p

o
sed

 to
 b

e m
y p

ath, to
o

. Then, fo
rtunately, I d

id
 so

m
ething

 that 
drastically and unexpectedly shook m

y w
orld: I bought the Type D

irectors 
C

lub A
nnual num

ber 9 (TD
C

 34). Im
agine m

y surprise w
hen I suddenly 

realized that there w
ere m

ore than tw
o typefaces in the w

orld and, m
y G

od, 
the incred

ib
le w

ork of Louise Fili, C
arin G

old
b

erg
, Paula Scher, R

ob
ert 

Valentine, Joe D
uffy, C

harles Spencer A
nderson, Steven Tolleson, Jennifer 

M
orla and Sharon W

erner. It w
as, to say the least, a very im

portant m
om

ent 
in m

y career, in fact, that’s w
hen m

y career actually began. The TD
C

 A
nnual 

becam
e m

y educational resource; I copied each and every page w
ith m

y 
super-expensive M

acintosh fx w
ith an im

pressive 4m
b of ram

. 

Thanks to this book, I now
 live and have a thriving business in N

ew
 York C

ity; 
I have lunch w

ith, and com
pete for jobs against, the very artists w

hose w
ork 

I first cam
e to know

 and adm
ire through the A

nnual. A
s a C

hair for the club 
com

petition, I’m
 now

 the client of Sharon W
erner the designer of the TD

C
 

A
nnual num

ber 30! A
m

azing! I’m
 pleased to have this opportunity to share 

m
y thoughts about the value and im

portance of the w
ork done by the Type 

D
irectors C

lub and the m
ission and vision of all the people w

ho w
ork so hard 

to bring the book to us. 

M
y greatest hope is that the w

ork chosen by this incredible group of judges 
w

ill serve to inspire and educate other designers as it did for m
e.

I w
as born in M

ilan, Italy, a city fam
ous (so they tell m

e) for the high quality 
of its design. The old m

asters of graphic design cam
e from

 the university’s 
D

epartm
ent of A

rchitecture w
here, in perfectly ironic Italian form

, there 
w

eren’t any graphic design classes taught. They studied Palladio, Le 
C

orbusier and  M
ies Van der Rohe but because of Italy’s crap econom

y and 
the 

lack 
of 

architectural 
construction 

jobs, 
they 

ended 
up 

designing 
catalogs, posters, packaging, etc. Their dogm

a w
as the M

odernist one w
ith 

pure colors: black, w
hite, gray and red (the “funky” alternative) and of 

course H
elvetica or B

odoni as the type of choice.

A
s a young

 architecture stud
ent interested

 in g
rap

hic d
esig

n that w
as 

sup
p

osed
 to b

e m
y p

ath, too. Then, fortunately, I d
id

 som
ething

 that 
drastically and unexpectedly shook m

y w
orld: I bought the Type D

irectors 
C

lub A
nnual num

ber 9 (TD
C

34). Im
agine m

y surprise w
hen I suddenly 

realized that there w
ere m

ore than tw
o typefaces in the w

orld and, m
y G

od, 
the incred

ib
le w

ork of Louise Fili, C
arin G

old
b

erg
, Paula Scher, R

ob
ert 

Valentine, Joe D
uffy, C

harles Spencer A
nderson, Steven Tolleson, Jennifer 

M
orla and Sharon W

erner. It w
as, to say the least, a very im

portant m
om

ent 
in m

y career, in fact, that’s w
hen m

y career actually began. The TD
C

 A
nnual 

becam
e m

y educational resource; I copied each and every page w
ith m

y 
super-expensive M

acintosh fx w
ith an im

pressive 4m
b of ram

. 

Thanks to this book, I now
 live and have a thriving business in N

ew
 York 

C
ity; I have lunch w

ith, and com
pete for jobs against, the very artists w

hose 
w

ork I first cam
e to know

 and adm
ire through the A

nnual. A
s a C

hair for the 
club com

petition, I’m
 now

 the client of Sharon W
erner, the designer of the 

TD
C

 A
nnual num

ber 30! A
m

azing! I’m
 pleased to have this opportunity to 

share m
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